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How companiesfare during the worst downturn since the Great

Depressionand whether we are beginningto see signsof ΨƎǊŜŜƴ
ǎƘƻƻǘǎΩare topical issuesdiscussedin the media. Lesscommonis an
audit of how ŎƻƳǇŀƴƛŜǎΩreputations have been damaged or
affectedby the downturn and this hasbeenselectedby Reputation
Management Associates(RMA) as the theme of its inaugural
CorporateReputationSeminarthisNovember.

άCƻǊseveralyearswe havebeenreceivingsuggestionsfrom manyof
our clientsandassociatesto hold a seminaron corporatereputation
ƳŀƴŀƎŜƳŜƴǘΣέsaidJohnLim,ChiefExecutiveOfficerof RMA.ά{ƻwe
have been planning it for some time but wanted to ensure the
themewe choosewould beof realvalueto everyone. Asit turnsout,
recenteventson the world economicstagemadethe choicefor us.έ

Themedά/ƻǊǇƻǊŀǘŜReputationin Uncertain¢ƛƳŜǎέΣthe seminarwill
focus on aspects of reputation management which will be of
interest, both to Chief Executivesas well as Communications
Professionals. As public demand for corporate transparencyand
openness is heightened in these times, so are corresponding
expectationsthat companiescontinue to invest in ΨwŜǇǳǘŀǘƛƻƴŀƭ
/ŀǇƛǘŀƭΩto shore up and build up their reputation with their
important customersandother stakeholders.

How to do so and to what degreeis the $60 million question. To
address these issueskey figures in the reputation management
sectorwill deliver four presentationsexaminingdifferent aspectsof
the themeto participantsduringthe half-daycongress.

Theseminarwill beginwith an addresson CorporateReputationsin
Timeof Crisisand EconomicDownturnby the keynotespeakerand
guestof honour,followedby ananalysisof corporatereputationand
its managementin Islamiccountries,shininglight onΨ¢ƘŜMalaysian
9ȄǇŜǊƛŜƴŎŜΩ.

Thesignificance,responsibilityandimpactof the individualwill come
into focus during the third presentation: PersonalBrandingςThe
Powerof ΨLΩςa specialsessionaimed at senior managementand
executives.

Finally,the seminarwill look into the newest and, some say,most
crucial medium for reputation management: Cyberspace. Methods
of successfully utilising Twitter, Facebook and other online
communicationhubswill beexaminedin depth.

TheCorporateReputationin UncertainTimesseminarwill take place
on Tuesday,3 November2009at the M Hotel in {ƛƴƎŀǇƻǊŜΩǎcentral
businessdistrict.
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bŜǿ /ƻǊǇƻǊŀǘŜ LŘŜƴǘƛǘȅ ¢ƻ aŀǊƪ wa!Ωǎ 
Eighth Year

wa!Ωǎdesignexperts have been working hard at refreshingour
present Corporate Identity (CI). The current CI, which is nearly
eighth years old, has served the company well, portraying
leadership and confidence in the field of corporate reputation
management. Thiswasimportant in our formativeyears.

To mark our increasinglyregional focus and our specialisationin
reputation management,we sought a more contemporary look.
Thenew CIconveysthe key idea that a goodcorporatereputation
cancasta longshadowandyieldpositivecapitalfor companies.

Mr Geoff Tan, the designerand creator of the new logo, says:
άwŜǇǳǘŀǘƛƻƴiswhat you leavebehindandwhat you rememberof a
company. A good corporate reputation has the ability to leavea
long lastingimpressionon your customersand stakeholders.έThe
new CI also carriesour new URLςwww.reputation.asiaςagain
reflectingour Asianoriginandfocus.

Above is the new RMA CI, which will be officially launched in
November2009.

Since 2004, Reputation Management Associates has been

gradually expanding our regional network of companies and
associates. Our goal has been to plant or establish seeds of
reputationalexcellencein the majorbusinesscentresin Asia.
Thismeansour Singapore-basedclientsareassuredthat whenthey
need any media or communicationsservicesin other countriesin
the region,RMAhasthe network of companiesthat will be able to
provide theseservicesor executeprogrammes,professionallyand
with the samecustomer-centric focusasin Singapore.

In June2009, we establishedour first foothold in Taipei,Taiwan
bringingthe regionalnetwork total to eight.

Further, to ensurethat all partnersand subsidiariesin the region
benefit from this network, we will exploreopportunitiesto roll out
several of our key platforms and programmes, such as the
CorporateReputationSurveyin thesecountries !ƛǎƘŀ wŀǎƘƛŘΣ /ƘŀƛǊƳŀƴ ƻŦ {ŀƳŜƴŜŀ tw {Řƴ .ƘŘ ǿƛǘƘ wa!Ωǎ !ƴƴ ¢ƻƘ

RMAgrows regional network

In addition, RMAwill soonappoint an InternationalBusinessDevelopmentDirector, to further manageand creategreater synergiesand
collaborativeprojectsof this fledgingnetwork.

COUNTRY, CITY PARTNERS NAME

MALAYSIA, Kuala Lumpur RMA-Reputation Sdn Bhd Mr. Aziz Isaari

MALAYSIA, Kuala Lumpur SameneaPR Sdn Bhd Ms. Aisha Rashid

CHINA, Shanghai Shanghai Navigator Mr. Chan Si Him & Mr. Ying Rong 

CHINA, Hong Kong RTG Communications Mr. Russell Green

AUSTRALIA, Perth HAIN PR Communications Mr. Herbert Teo

AUSTRALIA, Sydney Blue Chip PR Communications Ms. Carden Calder

INDONESIA, Jakarta CognitoCommunications Counselors Mr. Lim Hock Jin

INDIA, Mumbai Marco Inc Mr. Shirish Nadkarni

TAIWAN, Taipei !0�I�þ�>�‹ Qt$s
q�­4¢�O�! Ms. Airy Hsiao & Ms. Bali Shih


